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Services Science, M anagement and Engineering: An Emerging Research Field
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Abstract: Service sector has dom inated global economy. Services science is anerging, w hich ams
at studying systeamnatically service by using formal and interdisciplinary methods T he background of
service science anerging w as introduced to disclose the necessity and urgency of thisfield T he devel-
opment of service sciencew as briefly reviewed Service, w hich isa nenv academic discipline, was dis-
cussed in detail, including the definition, characteristics, partition and classification T he conceptual-
ization and objectivesw ere further elaborated Core problen s that service science focuseson are pro-
posed to tell researchersw hich problan s aremoreworth investigating
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